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FOREWORD
The Chairperson, Career Development and Placement Committee, IIM Calcutta

It gives me great pleasure to share with you 

the placement report for the MBA class of 

2026 at IIM Calcutta. This report provides 

you with the headline statistics of the MBA 

 61st batch placements, 2026.                     

IIM Calcutta has always taken pride in 

contributing towards meaningful industry

academia collaborations. This year was 

particularly challenging due to turbulence in
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the market and global shrinking of managerial jobs. We are grateful to all the 

recruiters for reposing their trust in our students and academic ecosystem at 

IIMC. It is laudable that the performance of the 61st batch, the efforts of the 

placement team, strong alumni network, and incredible support of all 

stakeholders has resulted in outstanding placement outcomes. The class of 

2026 headed into the placement season with 458 students and ended the 

process with 542 offers. My best wishes to the members of the Placement

Team to continue their efforts towards building enduring relationships with

our esteemed recruiters and ensuring a successful placement season for our

students.

Ritu Mehta 

Professor, Marketing 
Chairperson, CDPC



OVERVIEW
Final recruitment cycle for the 61st batch of MBA

IIM Calcutta presents the Final Placement Report for the 61st batch of its flagship 2-Yr. MBA

Program. The institute achieved 100% placements seeing the participation of 202 firms and

extending 542 offers to the batch of 458 students.

The institute followed a cluster-cohort based policy with the principle of enabling best

student-company fit during the campus placement process. The process was conducted in a

hybrid mode by allowing recruiters to conduct the process in both online and on-campus

methods by onboarding recruiters and students on digital platforms.

The students were given the "Hold and Wait" option and the dreams option across various

clusters to maximize their opportunities and thus improving the student-recruiter fit for the

variety of roles offered across domains during the placement cycle. This ensured that each

student was allowed to increase their likelihood of achieving their desired job and was not

restricted to the first offer made. IIM Calcutta continued to receive a satisfactory feedback

from the recruiters thus strengthening their faith in the campus recruitment process.

The CDPO has always been committed to making the process better for all of the stakeholders

involved in the process. We look forward to bringing in changes in order to streamline the

process for both the recruiters and the students in the upcoming placement cycles.
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61ST  BATCH AT A GLANCE

Batch Size- 458 Gender Ratio- 64:36

IIT/NIT/BITs- 32.8% CA/CFA/FRM- 80+

Avg. WorkEx. 
22.6 Months Entrepreneurs- 20

Academic
Diversity

Past Work
Experience
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FINAL PLACEMENTS : A SUMMARY
February 2026

The final placement cycle is a pivotal event in the journey of the MBA cohort. The CDPO, IIM

Calcutta continues to emphasize on the importance of providing a fair and equal opportunity

to all the students who opt-in for the placement process and thereby enabling them to start

their incredible management careers and share into the grand legacy of IIM Calcutta in the

industry.

The institute followed a cluster-cohort based policy with the principle of enabling best

student-company fit during the campus placement process. The process was conducted in a
hybrid mode by allowing recruiters to conduct the process in both online and on-campus
methods by onboarding recruiters and students on digital platforms.

Cluster 1

Cluster 1 saw the participation of 62 firms making 299 offers. It comprised of various
consulting cohorts such as Management, Strategy and Specialised consulting. The major
recruiters being Accenture, Alvarez & Marsal, Bain & Co., BCG, EY-Parthenon, Infosys Global,
Kearney, KPMG, McKinsey & Co., Monitor Deloitte, Pricewaterhouse Coopers, TCS, Vector
Consulting amongst others. IIM Calcutta continues its legacy as a with
various finance cohorts such as IB, Markets, PE & VC participating in the process, with
Avendus, Bank of America, Citibank, DE Shaw, Goldman Sachs, HSBC, JP Morgan Chase, Motilal
Oswal, o3 Capital, Standard Chartered and UBS among others as major recruiters.

Cluster 2

Cluster 2 consisted of cohorts such as Cloud-Services, Software, Fintech, Conglomerates, E-

Commerce, FMCG etc. With a total of 90 firms making 183 offers. It comprised of firms like

Aditya Birla Group, Amazon, Browserstack, Cargill, Dabur, Damac Group, Eternal, GMR,

Godrej, Google, HiLabs, HUL, Microsoft, Nykaa, Proctor & Gamble, Tata Administrative

Services, Tesco, Vedanta and many more.

Cluster 3

Cluster 3 comprised of cohorts such as Manufacturing, Ed-Tech, IT Services, Banking and

Financial Services, PSUs and Start-ups among others. A total of 50 firms participated,

including C-Dot, GMDC, HDFC Ergo, ICICI Bank, Trident, Universal Sompo, Vivo among others.
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PLACEMENT STATISTICS

Distribution Of Offers Across Domains

Average Salary    

Median Salary    

Highest Domestic CTC

Highest International CTC
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SALIENT FEATURES

SECTOR-WISE COMPENSATION DETAILS
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PROMINENT RECRUITERS
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MR. ARUP KAR (SECRETARIAL ASSISTANT)
MR. ANKUSH PRASAD (ADMINISTRATIVE EXECUTIVE)

MS. MAITREYEE MITRA (ADMINISTRATIVE EXECUTIVE)
MS. SUTAPA NANDAN (ADMINISTRATIVE EXECUTIVE)

PROF. RITU MEHTA
Chairperson, Career Development and Placement Committee

Email: chairperson.placement@iimcal.ac.in

MS. SUJATA MODAK
Assistant Manager, Career Development and Placement Office

Contact: (033) 71215502;  Email: sujatam@iimcal.ac.in

PLACEMENT TEAM 2025-26 & CDPO
Aashik Riza Muhammed    +91 6292317943

Abhishek Kumar  +91 7605026267

Amit Prasad +91 7605026269

Hema Prerana +91 7605026262

Hetav Hiten Shah  +91 7605026260

Mahonnath Thoutam +91 7605026265

Naveen Yadav    +91 7605026264 

Nikhil Yadav +91 7605026263

Rohan Yadav +91 7605026268

Shaurya Singh +91 7605026261

Sparsh Maharshi +91 7605026266

Sri Karan Reddy +91 6292317944


