
Post graduate 
degree programmes
MICA Ahmedabad offers the two post graduate degree programmes – PGDM C and PGDM.  

While the curriculum of both the programmes is designed to instil the qualities inherent to  

MICA’s values including empathy, creativity and leadership skills, there are some significant  

differentiating factors between the two programmes.

//mica.ac.in

https://mica.ac.in


PGDM & PGDM-C Curriculum Structure 

Batch 2026–28 

Section 1: 

Year 1 (2026–27): PGDM & PGDM-C 

The Year 1 curriculum — comprising Orientation, Term 1, and Term 2 — is common to both the PGDM and 
PGDM-C programmes. All students, irrespective of eventual programme or track, follow an identical course 
structure through the first year. 

Orientation (15 Days) 

Foundation Core Duration 

MICA Lens & MICA Studio — Ways of Being, Ways of Seeing, Ways of Learning with 
Programme Specific Modules, 

Two Weeks 
The Entrepreneurial Mindset: The Art of Innovation & the Science of Taking & 
Managing Risk 

 

Term 1 (July – September) 

Sl. 
No. 

Course Title Credits 

 Management & Business Fundamentals (School Specific Core)  

1 
Critical Thinking, Creative Problem Solving & Communicating with Influence 
(Design Thinking & Systems Thinking) 

3 

2 Quantitative Techniques: Processes and Measurement 2 

3 AI for Business Decision Making 1 

4 How to Read Culture? 2 

Sub-Total 8 

 Business Basics  

5 Introduction to Economics 2 

6 Foundations of Business Strategy 2 

7 Marketing Fundamentals 2 

8 Introduction to Sales Management 2 

9 Financial Reporting & Managerial Accounting 2 

10 Biz Tech & AI 1 



Sl. 
No. 

Course Title Credits 

11 Organisational Behaviour & Leadership 2 

12 
Research Methodologies for Business: Traditional, Digital & Prompt 
Engineering 

2 

13 Multi-Sectoral Business 2 

Sub-Total 17 

TERM 1 — TOTAL CREDITS 25 

 

Term 2 (October – March) 

Sl. 
No. 

Course Title Credits 

1 Structured Problem Solving & Hypothesis-Driven Thinking 2 

2 How Businesses Create Value 2 

3 Fundamentals of PCB: Consumer Behaviour & Market Definition 2 

4 Fundamentals of PCB: Product Strategy & Market Offerings 2 

5 Strategic Pricing & Value Management 2 

6 Fundamentals of PCB: Brand as a Strategic Asset 2 

7 
Integrated Promotion Mix: Traditional, Digital, Social, AI and Experiential 
(incl. MarTech module) 

2 

8 Imagining India & Imaginaries 2 

9 Semiotics 1 

10 Network & Platform Economics 2 

11 Finance for Marketeers 2 

12 Operations and Supply Chain 2 

13 Strategic Communication and Storytelling with Data 2 

14 AI / Agent Foundations & Skills Engineering 2 

15 Portfolio Project for Summer Internship 2 

TERM 2 — TOTAL CREDITS 29 

 

Year 1 — Credit Summary 

Year 1 Component Credits 

Orientation (15 Days) Non-Credit 



Year 1 Component Credits 

Term 1 25 

Term 2 29 

YEAR 1 — TOTAL CREDITS 54 

 



Section 2  

Year 2 (2027–28) 

Year 2 comprises three parts: Part A (PGDM-C — Job Seekers Track), Part B (PGDM — Job Seekers Track), and 
Part C (Job Creators Track, common to PGDM and PGDM-C). All students undertake a common Summer 
Internship Project between Year 1 and Year 2. 

Summer Internship Project (Common to All Tracks) 

 Component Credits 

 
Summer Internship Project & Submission of SIP Report (8–10 weeks, April – 
June) 

2 

TOTAL CREDITS 2 

Part A — PGDM-C: Job Seekers Track 

Term 3 (Phase 1: July-September) — Functional Specialisation 

Students select any TWO of the following seven Functional (Major) Specialisations.  

Sl. 
No. 

Course Title Credits 

 Functional Specialisations (major) — Students may choose any TWO Credits 

 
1.  Advanced Product Management & Product Marketing (Building & 
Marketing Products) 

10 

 Product Lifecycle Management: Early Stages 2 

 Product Lifecycle Management: Growth and Maturity 2 

 Go-to-Market Strategy for AI/Digital/Tech Products 2 

 Product Management Tools & AI Product Innovation 2 

 Build Your Own Product (Lab – Capstone Project) 2 

 2.  Advanced Sales and CRM Leadership 10 

 Channel & Sales Management – I 2 

 Channel & Sales Management – II 2 

 Retention, Loyalty & Revenue 2 

 CRM Across Sectors 2 

 Sales Contest ("Learning by Doing") 2 

 3.  Advanced Brand Management 10 



Sl. 
No. 

Course Title Credits 

 Building Dynamic Brands 2 

 Orchestrating Brands in Motion 2 

 Mastering Algorithms, Platforms and Commerce 3 

 Cultural Analysis and Application 2 

 The Brand Odyssey: Capstone Project 1 

 4.  Campaign Design & Performance Management 10 

 Consumer Funnel Fundamentals 2 

 Connections Planning 1.5 

 Owned and Earned Media 1.5 

 Paid Media Strategy and Execution 1.5 

 Measurement, Evaluation & Optimisation 1.5 

 Capstone Project 2 

 5.  Marketing Technology & AI 10 

 The World You Are Walking Into 2 

 Performance Marketing and the Full Funnel 2 

 Managing the Customer Relationship 1 

 The Marketer the Machine Cannot Replace 1 

 Voices from the Field 2 

 The Capstone 2 

 6.  Data Science & Analytics with AI 10 

 Applied Business Analytics: Managerial Statistics & Data Literacy 2 

 Machine Learning & Deep Learning for Business Outcomes 2 

 Vibe Coding 2 

 AI Driven Analytics in Marketing & Customer Experience 2 

 AI Driven Analytics in Media & Creative Industries 2 

 7.  Customer Experience Strategy & Digital Transformation  10 

 Business Foundations 2 

 CX Strategy & Research 2.5 

 Design Management and Solutioning 2 

 Storytelling, Analytics & Marketing 1.5 

 Live Project 2 



Sl. 
No. 

Course Title Credits 

 Total Student Credit 20 

 

Term 3 (Phase 2 October-December)— Sectoral / Industry Specialisation 

Students select any TWO of the following eight Sectoral (Minor) Specialisations. 

Sl. 
No. 

Course Title Credits 

 Minor / Sectoral Specialisations — Students may choose any TWO Credits 

 1.  FMCG & FMCD 7 

 The Business of FMCG/D 3 

 Speaking the Language of FMCG/D 2 

 The Live Lab (Project) 2 

 2.  Consumer Tech – Quick Commerce, E-commerce & Travel Tech 7 

 Language of the Consumer Tech 1.5 

 Business of the Consumer Tech 2 

 Consumer Tech Legacy and Disruptive Startups (Project) 2 

 Policy, Regulation, and Geopolitics of Consumer Tech 1.5 

 3.  Retail Business 7 

 Introduction to Business of Retail 1 

 Physical Retail (Brick & Mortar) 2 

 Inventory, Planning & Merchandising 1 

 Digital Retail (E-commerce) 1 

 Role of Technology (AI/ML & Data) 1 

 Innovation in Retail (Project) 1 

 4.  Media, Entertainment & Sports 7 

 Content & Platform Business (Projects) 2 

 Business of Sports Marketing 1.5 

 Media Process & KPIs, Platform Analytics 1.5 

 Gaming & Immersive Media Businesses 2 

 5.  BFSI & FinTech 7 

 The Business of Financial Services: Markets, Models and Products 3 

 The FinTech Ecosystem: Platforms, Policy and Inclusion 2 



Sl. 
No. 

Course Title Credits 

 Capital Markets Architecture – Valuation, Risk and Analysis (Projects) 2 

 6.  Consulting & Tech Consulting 7 

 Consulting and Tech Consulting – Ecosystem in India 2 

 Sub-Domains within Consulting 3 

 Startups in the Consulting Sector (Projects) 2 

 7.  Business Analytics & AI 7 

 Applied Business Analytics: Managerial Statistics & Data Literacy 3 

 Machine Learning & Deep Learning for Business Outcomes 3 

 Prompt Engineering (Projects) 1 

 8.  Health-Tech and Health Care Management 7 

 Language of the Health-Tech and Health Care Management 1.5 

 Business of the Health-Tech and Health Care Sector 2 

 Health-Tech Legacy and Disruptive Startups (Projects) 2 

 Policy, Regulation, and Geopolitics of Health-Tech and Health Care Sector 1.5 

 Total Student Credit 14 

 

Term 3 — Credit Summary (Part A) 

 Credits 

Functional Specialisation (2 × 10) 20 

Sectoral Specialisation (2 × 7) 14 

TERM 3 — TOTAL CREDITS 34 

 

Term 4: January-March 

Sl. 
No. 

Component Credits 

1 Immersion: Rural Socio-Cultural Context 4 

2 Experiential: Capstone / Dissertation (based on the book — STS Lens) 5 

3 
General Elective: Socio-Technical AI & PPE, Insight Mining, Metaphors & 
Narratives, Film Studies etc. 

3 

4 BKS / IKS (Multiple courses; max. 1.5 credits per course)- Chose any two 3 

TERM 4 — TOTAL CREDITS 15 



Part B — PGDM: Job Seekers Track 

Term 3 (Phase 1: July- September) — Functional Specialisation 

BAC (Business Analytics & Consulting) is compulsory for all PGDM students. In addition, students select ONE Minor 
Functional Specialisation of 5 credits from the PGDM-C Functional Specialisation bucket.  

Sl. 
No. 

Course Title Credits 

 BAC — Business Analytics & Consulting (Compulsory) 15 

1 Strategy & Competitive Dynamics 2 

2 Business Analytics, Metrics & Performance 2 

3 Business Process Analysis & Improvement 2 

4 Long-Range Planning & Scenario Modelling 2 

5 Change Management in AI Contexts 2 

6 GenAI and Prompt Engineering 3 

7 Technology Consulting 2 

BAC Sub-Total (Compulsory) 15 

 

 Component Credits 

 
One Minor Functional Specialisation (selected from the PGDM-C Functional 
Specialisation bucket) 

5 

Minor Sub-Total 5 

 

Term 3 (Phase 2: October-December) Sectoral / Industry Specialisation 

Common with PGDM-C. Students select any TWO of the following Sectoral (Minor) Specialisations. 

Sl. 
No. 

Course Title Credits 

 Sectoral (minor) Specialisations — Students may choose any TWO Credits 

 1.  FMCG & FMCD 7 

 The Business of FMCG/D 3 

 Speaking the Language of FMCG/D 2 

 The Live Lab (Project) 2 

 2.  Consumer Tech – Quick Commerce, E-commerce & Travel Tech 7 

 Language of the Consumer Tech 1.5 

 Business of the Consumer Tech 2 



Sl. 
No. 

Course Title Credits 

 Consumer Tech Legacy and Disruptive Startups (Project) 2 

 Policy, Regulation, and Geopolitics of Consumer Tech 1.5 

 3.  Retail Business 7 

 Introduction to Business of Retail 1 

 Physical Retail (Brick & Mortar) 2 

 Inventory, Planning & Merchandising 1 

 Digital Retail (E-commerce) 1 

 Role of Technology (AI/ML & Data) 1 

 Innovation in Retail (Project) 1 

 4.  Media, Entertainment & Sports 7 

 Content & Platform Business (Projects) 2 

 Business of Sports Marketing 1.5 

 Media Process & KPIs, Platform Analytics 1.5 

 Gaming & Immersive Media Businesses 2 

 5.  BFSI & FinTech 7 

 The Business of Financial Services: Markets, Models and Products 3 

 The FinTech Ecosystem: Platforms, Policy and Inclusion 2 

 Capital Markets Architecture – Valuation, Risk and Analysis (Projects) 2 

 6.  Consulting & Tech Consulting 7 

 Consulting and Tech Consulting – Ecosystem in India 2 

 Sub-Domains within Consulting 3 

 Startups in the Consulting Sector (Projects) 2 

 7.  Business Analytics & AI 7 

 Applied Business Analytics: Managerial Statistics & Data Literacy 3 

 Machine Learning & Deep Learning for Business Outcomes 3 

 Prompt Engineering (Projects) 1 

 8.  Health-Tech and Health Care Management 7 

 Language of the Health-Tech and Health Care Management 1.5 

 Business of the Health-Tech and Health Care Sector 2 

 Health-Tech Legacy and Disruptive Startups (Projects) 2 

 Policy, Regulation, and Geopolitics of Health-Tech and Health Care Sector 1.5 



Sl. 
No. 

Course Title Credits 

 Total Student Credit 14 

 

Term 3 — Credit Summary (Part B) 

 Credits 

BAC (Compulsory) 15 

One Minor Functional Specialisation 5 

Sectoral / Industry Specialisation (2 × 7) 14 

TERM 3 — TOTAL CREDITS 34 

 

Term 4 

Term 4 structure (Immersion, Experiential, General Elective, BKS/IKS). 

Sl. 
No. 

Component Credits 

1 Immersion: Rural Consumer–Market Understanding 4 

2 
Experiential: Capstone / Dissertation (based on the book — Playing to Win 
& similar lenses) 

5 

3 
General Elective: AI Ethics & Governance, Public Policy, Geopolitics & 
Environment, Insight Mining etc. 

3 

4 BKS / IKS (Multiple courses; max. max. 1.5 credits per course) 3 

TERM 4 — TOTAL CREDITS 15 

 



Part C — Term 3 & 4: Job Creators Track (PGDM & PGDM-C) 

A common track opens to students of both PGDM and PGDM-C with a specified number who opt to pursue 
venture-building instead of the functional/sectoral specialisation route. The track runs across Term 3 and 
Term 4 combined, totaling 34 credits. 

Sl. 
No. 

Course Title Credits 

 Entrepreneurship 12 

1 
Entrepreneurship: Ideation, Validation, PMF, GTM — grounded in Block 2 
Business Fundamentals 

3 

2 
Vibe Coding & Product Building: Build Functional Products Using AI Coding 
Agents (seeds Year-2 Entrepreneurship track); Human–AI Interaction 
Design; Agent–UI Interaction Design 

4 

3 Capstone: Build a Working Prototype  5 

 The Venture Canvas: Six Dimensions 15 

4 Market 3 

5 Product 3 

6 Position 3 

7 Customer 3 

8 Operations 3 

9 Entrepreneurial Immersion (Shadowing an entrepreneur) 5 

 Scaffolding Stages 17 

10 Choose Your Venture 4 

11 Build and validate 6 

12 Iterate and strengthen 3 

13 Pitch + Demos 4 

TERM 3 & 4 (COMBINED) TOTAL CREDITS 49 

 



Year 2 — Consolidated Credit Summary 

Programme Track Term 3 Term 4 

PGDM-C Job Seekers (Part A) 34 15 

PGDM Job Seekers (Part B) 34 15 

PGDM & PGDM-C Job Creators (Part C) 49 (combined Term 3 + 4) 

 

Note: Credit totals exclude the common 2-credit Summer Internship Project, which is completed between Year 1 and Year 
2 for all students. 

 

Total Programme — Credit Summary 

Year 1 Component Credits 

Orientation (15 Days) Non-Credit 

Term 1 25 

Term 2 29 

YEAR 1 — TOTAL CREDITS 54 

  Credits 

 
Summer Internship Project and Report Submission (8–10 weeks, April – 
June) 

2 

TOTAL CREDITS 2 

Year 2 Component Credits Credits 

Programme Track Term 3 Term 4 

PGDM-C Job Seekers (Part A) 34 15 

PGDM Job Seekers (Part B) 34 15 

PGDM & PGDM-C Job Creators (Part C) 34+15 (combined Term 3 + 4) 

YEAR 2 — TOTAL CREDITS 49 

Programme Total Credits 105 

 

 



1.  

Post Graduate Diploma in Management – 

Communications (PGDM-C)  

Post Graduate Diploma in Management (PGDM) 

 
Eligibility Criteria 

o Admission to the Post-graduate Programmes (PGP), both PGDM (C) and PGDM require a Bachelor's degree 

(10 + 2 + 3 system) or an equivalent qualification in any discipline recognized by the Association of Indian 

Universities (AIU).  

o Bachelor’s degree with at least 50% marks or equivalent CGPA in any discipline from a recognised 

university. 

o Candidates appearing for the final year bachelor’s degree/equivalent qualification examination and those 

who have completed the degree requirements and are awaiting results can also apply. It is mandatory for 

such candidates must do the following:  

▪ Produce a certificate from the principal/director/registrar/head of the department of the 

institution/university certifying that the candidate is currently in the final year/is awaiting final 

results, stating that they have completed all the requirements (the result may, however, be awaited) 

for obtaining the bachelor’s degree/equivalent qualification on the date of issue of the certificate. 

This certificate should be submitted latest by June 30, 2026, 

▪ Such a candidate, if selected, and submits the above-mentioned certificate will be allowed to join the 

programme provisionally.  The admission will be confirmed only when the candidate submits the 

final mark sheet and certificate of having passed the bachelor’s degree/equivalent qualification.  

The deadline for submission of the final mark sheet and passing certificate is December 31, 2026.Non-fulfillment 

of this condition will automatically result in the cancellation of the provisional admission.  

MICA Programmes Overview 

o MICA’s PGP offering has two programmes: PGDM-C and PGDM, as per the AICTE, for the Academic 

Year 2026-2028. 

o Candidates have the choice to opt for the PGDM-C and /or PGDM programme. 

Selection Process (Batch 2026-2028) 

o Candidates who demonstrate an aptitude for expressing, assessing, and /or conceiving ideas that move 

people to action and achieve business results tend to stand a better chance of being shortlisted. 

o MICAT is a Computer Based Test (CBT). It is conducted twice a year – December (2025) and February 

(2026). Candidates may choose to write both MICAT I & II.  Better of the two MICAT Scores is 

considered. It has over 48 test centres across the country. 

MICA PGDM-C / PGDM admission process given below*: 

MICAT Registration 

MICAT – I and II Registration date 

MICAT – I - Regn. Opens :  

September 2025. 

 

Regn. Close:  

MICAT-1 Admissions Are Now 

Closed. 

 

 



MICAT – II - Regn. Opens :  

November 25, 2025. 

 

Regn. Close :  

January 29, 2026 at 11:50 pm 

CAT/ XAT/ GMAT 

Each candidate must have taken at least one of the three exams 

(MANDATORY): CAT/ XAT/GMAT (CAT 2025 / XAT 2026 / GMAT 

(2024 onwards).  

 
Update your score options in the online application form which you 
would like to submit (i.e. CAT 2025, XAT 2026 & GMAT 2024 onwards). 
After receiving your CAT score, XAT Registration No. and GMAT score, 
please update the details on our website on or before January 29, 2026. 
(Please mention your XAT Registration number only and we will collect 
the score from XLRI). 

For the CAT / XAT / GMAT time 

line visit respective website 

MICA Admission Test (MICAT) 

All candidates are assessed on MICAT, which consists of 3 sections 

• Section A: Psychometric Test 

• Section B: Descriptive Test 

• Section C: Aptitude Test (has 4 sub-sections) –  

o Divergent and Convergent Thinking;  

o Verbal Ability,  

o Quantitative Ability and Data Interpretation and  

o General awareness 

MICAT I : December 6, 2025 

(Saturday) 

MICAT -I Score card live : 

December 24, 2025 

MICAT II :  February 13, 2026 

(Friday) 

MICAT -II Score card live : 

February 28, 2026 

Merit List Preparation 

Admission to MICA happens through a 3-stage filtering process comprising 

of – CAT/XAT/GMAT performance, Performance in MICAT written exam 

and performance in Group Exercise (GE) and Personal Interview (PI) 

 

Detailed below are the steps for preparation of the Final Merit List: 

Step 1: Section A (Psychometric test) is first checked. This section is a 

qualifier. 

Step2: Those who qualify through section A, their relative performance on 

CAT/XAT/GMAT is considered. A minimum cut-off in CAT /XAT total 

percentile/GMAT score shall be considered (Best of the three scores is 

considered.) 

Step 3: Those who qualify based on the CAT/XAT/GMAT performance, 

their Section C (aptitude test) of MICAT  will be assessed. 

• Section C scores are normalized. The evaluation uses percentile 

and raw scores for each sub-section and requires a minimum cut-

off.  

• Those who qualify through section C, their performance in  Section 

B is evaluated. 

NOTE: Both Sections C & B have a sectional cut-off (percentile and raw 

scores). 

GE & PI is conducted in the month 

of March  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



• Those who qualify through Steps 1, 2 and 3 will be considered for 

GE & PI short listing. Short listed candidates will be called for GE 

and PI at Ahmedabad, Bengaluru, Delhi, Kolkata or Mumbai.  

 

Step 4: Candidates who appear in GE & PI MUST be 

RECOMMENDED by majority number of the interview panellists, to be 

considered for the final merit list 

NOTE: All those who meet the criteria described above, their final 

composite score shall be created based on the following weightage: 

• CAT/XAT/GMAT: 35%  

• MICAT: 25% 

• GE: 10% 

• PI: 20% 

• 10th,12th, Graduation: 5% (10th-1.75%; 12th-1.75%; 

Graduation-1.5%) (Kindly go through Grade calculation 

method for more information*) 

• Extra-Curricular, sports, academic diversity, gender diversity 

etc: 5% (This Information will be filled  separately at the time of 

GE & PI)  

Offer letters will be sent to candidates who feature in the final merit. If 

you do not accept the offer by the date mentioned in the offer letter, your 

name will automatically be removed from the merit list of the program.  

The final merit list will be declared 

at the end of the Second week of 

April.   

For Candidates who have opted for both PGDM-C and PGDM.  

 

PGDM program has a greater emphasis on analytics and therefore 

Quantitative Abilities and Data Interpretation (QADI) cut-offs may be 

higher for PDGM candidates. 

Can I apply BOTH for programs in School of Management and School 

of Applied Creativity? Yes but through different MICAT exam. MICAT is 

conducted twice. Candidate may choose one school for one MICAT exam  

Admission Guidelines for Candidates Applying to Both Schools at MICA 

Important Instructions: 

• Candidates who have applied to both schools—either through 

different MICAT attempts or a single MICAT—are eligible for the 

programmes listed above. 

• Admission will be based strictly on merit for each programme. 

• If a candidate is merit-listed for more than one programme, they 

must accept the admission offer for only one programme of their 

choice by the deadline mentioned in the offer letter. 

• Once a candidate accepts an offer, it is implied that they have 

voluntarily given up their position in the merit list of the other 

programme(s). 

 



Note: The programme choice, once confirmed, cannot be changed. 

Candidates are advised to make their decision carefully. Please consult 

our team for any clarifications or guidance. Contact:admissions 

@micamail.in or marketing@micamail.in 

MICA reserves the right to modify the selection process as deemed 

necessary.  

 

  

Important Notes / Points : 
MICA offers its Programmes through two distinct schools: 

Schools Programmes Offered 

School of Management PGDM-C, PGDM, FPM 

  

School of Applied Creativity CCC-Advanced, CCC-One Year, CCE 

 
Application Guidelines: 

Single Programme Application 

• If you're applying for only one programme, the total admission processing fee (including MICAT) is ₹2,500. 

Multiple Programme Application 

• You may apply for up to three programmes from one school only:  

o Either from the School of Management (PGDM-C, PGDM, FPM) 

OR 

o From the School of Applied Creativity (CCC-Advanced, CCC-One Year, CCE) 

• For each additional programme beyond the first, an extra ₹500 will be charged as an admission processing fee. 

 

 
Important Notes: 

• The MICAT paper is unique for each school. MICAT For School Of Management And School Of Applied 

Creativity Will Be Different.  

 

In a single MICAT attempt, candidates can apply to programmes from either the School of Management or the 

School of Applied Creativity — not both. 

 

• MICAT Demo 

MICAT Sample Questions 1 

 

• Percentage Calculation Method for Educational Qualification  

Note : ALL LETTER OR NUMBER GRADES WILL BE CONVERTED AND EXPRESSED AS PERCENTAGE 

ONLY.  If the institute provides grades/CGPA instead of marks, a conversion of the same to equivalent 

percentage is mandatory. If no conversion factor is available / provided, then obtained CGPA needs to be 

multiplied by conversion factor of 10 to getthe percentage. The conversion certificate needs to be furnished 

during the verification process and if no conversion factor exists, then a certificate from the 

institution/university certifying the practice needs to be provided during the verification process.  

 10th and 12th Grade 

o An aggregate of all subjects scores (marks) mentioned on the mark sheet will be considered for 

arriving at the final percentage.   

Graduation (Bachelor degree) 

o The bachelor’s degree or equivalent qualification obtained by the applicant must entail a minimum 

of three years of education after completing higher secondary schooling (10+2) or equivalent. The 

degree awarded by an institute/university should be recognized by the Association of Indian 

Universities (AIU). 

https://g01.digialm.com/OnlineAssessment/index.html?1468@@M1
https://www.mica.ac.in/images/downloads/MICAT%20SAMPLE%20QUESTIONS.pdf


o Percentages of marks of an applicant who is yet to complete the bachelor’s degree will be computed 

based on their available marks of the previous semesters/years. 

o If the applicants have undergone/completed an integrated master’s degree or dual degree directly 

after their 12th, the percentage of marks obtained as per their institute/university norms, which is 

considered as equivalent to bachelor’s degree will be considered. 

o Bachelor’s degree of an Indian applicant who has studied/studies oversees awarded by a 

college/institute/university, should be recognized by the Association of Indian Universities 

(AIU)/other appropriate authorities. 

 

• Calculation of Normalized Scores: 

o Scores shall be normalized using appropriate statistical methods by considering scores of all 

qualifying candidates up to the stage applicable to the candidate.  

o The score obtained individually by a candidate in a particular sub-section of MICAT-I/MICAT-II, 

e.g. Verbal Ability will be converted into a Normalized Score. 

 

• MICA reserves the right to change, withdraw or introduce MICAT, GE & PI centres or any event dates 

mentioned above. Final centre allocation is subject to availability. MICA reserves the right to change 

admission process Online / offline. 

• In the event of any unforeseen circumstances that may occur during MICAT Examination, the decision 

of MICA’s Admissions Committee to conduct re-examination on the same day or otherwise shall be 

final and binding on the candidates. 

• Candidates are further advised to keep themselves available for re-examination, etc. till 6:00 pm on the 

scheduled date of MICAT in the event of any such requirement. 

• MICA uses CAT/XAT/GMAT in the selection process for its PGDM/PGDM-C. IIMs, XLRI and 

GMAC have no role in the selection process. 

• MICAT will be held in Ahmedabad, Aizawl, Ajmer, Aligarh, Allahabad, Bareilly, Bangalore, Bhopal, 

Bhubaneswar, Chandigarh, Chennai, Dehradun, Delhi, Dhanbad, Faridabad, Gandhinagar (Gujarat), 

Ghaziabad, Gurgaon, Gwalior, Guwahati, Hyderabad, Indore, Jabalpur, Jaipur, Jamshedpur, Jammu, 

Kanpur, Kochi, Kolkata, Lucknow, Meerut, Navi Mumbai, Mumbai, Muzaffarnagar, Nagpur, Noida, 

Panjim, Patna, Pune, Raipur, Rajkot, Ranchi, Surat, Trivandrum, Udaipur, Vadodara, Varanasi and 

Visakhapatnam 

  

Note: The Admission Process may undergo change as per the Government of India’s directives and/or any 

challenge in the testing conditions. 
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