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Code No.
dksM ua-dksM ua-dksM ua-dksM ua-dksM ua-

• Please check that this question paper contains 5 printed pages.

• Code number given on the right hand side of the question paper should be written on the
title page of the answer-book by the candidate.

• Please check that this question paper contains 25 questions.

• Please write down the serial number of the question before attempting it.

• Ñi;k tk¡p dj ysa fd bl iz'u&i=k esa eqfnzr i`"B 5 gSaA

• iz'u&i=k esa nkfgus gkFk dh vksj fn, x, dksM uEcj dks Nk=k mÙkj&iqfLrdk ds eq[k&i`"B ij fy[ksaA

• Ñi;k tk¡p dj ysa fd bl iz'u&i=k esa 25 iz'u gSaA

• Ñi;k iz'u dk mÙkj fy[kuk 'kq: djus ls igys] iz'u dk Øekad vo'; fy[ksaA

BUSINESS STUDIES

O;kolkf;d v/;;uO;kolkf;d v/;;uO;kolkf;d v/;;uO;kolkf;d v/;;uO;kolkf;d v/;;u

Time allowed : 3 hours Maximum Marks : 100

fu/kkZfjr le; : 3 ?k.Vs vf/kdre vad :  100

General Instructions :

(i) Answers to questions carrying 2−−−−−3 marks should not exceed 30−−−−−40 words.

(ii) Answers to questions carrying 4−−−−−5 marks should not exceed 60−−−−−80 words.

(iii) Answers to questions carrying 6 marks should not exceed 100 words.

(iv) Attempt all parts of a question together.

lkekU; funsZ'klkekU; funsZ'klkekU; funsZ'klkekU; funsZ'klkekU; funsZ'k :

(i) 22222−−−−−33333 vadksa okys iz'uksa ds mÙkj 3030303030−−−−−4040404040 'kCnksa ls vf/kd u gksaA

(ii) 44444−−−−−55555 vadksa okys iz'uksa ds mÙkj 6060606060−−−−−8080808080 'kCnksa ls vf/kd u gksaA

(iii) 66666 vadksa okys iz'uksa ds mÙkj 100100100100100 'kCnksa ls vf/kd u gksaA

(iv) fdlh iz'u ds lHkh Hkkx lkFk&lkFk gh gy dhft,A

1. Explain, in brief, ‘management’ as an activity. 2

fØ;k ds :i esa ^izcU/k* dks la{ksi esa Li"V dhft,A

2. Give two instances of impact of changes in political environment on companies. 2

dEifu;ksa ij jktuSfrd okrkoj.k ds ifjorZuksa ls gksus okys izHkko ds nks mnkgj.k nhft,A
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3. Explain, in brief, the term ‘motivation’ as an element of directing. 2

funsZ'ku ds rÙo ds :i esa ^vfHkizsj.kk* 'kCn dks la{ksi esa Li"V dhft,A

4. What is meant by ‘marketing management’ ? 2

^foi.ku izca/k* dk D;k vFkZ gS \

5. Differentiate   between  ‘marketing’ and ‘selling’ on the basis of (i) scope and (ii) stage of
start of these activities. 2

^foi.ku* ,oa ^foØ;* esa (i) {ks=k ,oa (ii) mudh fØ;kvksa ds vkjEHk dh voLFkk] ds vk/kkj ij

vUrHksZn dhft,A

6. Explain the meaning of management principles and state how are they derived. 3

izcU/k ds fl)kUrksa ds vfHkizk; dks Li"V dhft, rFkk crkb, fd mudh mRifÙk dSls gksrh gSA

7. Enumerate any three advantages of ‘informal communication’ from the point of view of

members of an organisation and from the point of view of management. 3

fdlh laxBu ds lnL;ksa ds fopkj ls rFkk izcU/k ds fopkj ls ^vukSipkfjd lEizs"k.k* ds fdUgha rhu

ykHkksa dh x.kuk dhft,A

8. “Leadership is the source of motivation.” Do you agree ? Give three reasons in support

of your answer. 3

^^usr`Ro vfHkizsj.kk dk òksr gSA** D;k vki lger gSa \ vius mÙkj ds leFkZu esa rhu dkj.k

nhft,A

9. Explain briefly any three features of advertising. 3

foKkiu ds fdUgha rhu y{k.kksa dks la{ksi esa Li"V dhft,A

10. Explain in brief any three methods used by public relations professionals to influence the

public opinion for shaping the public image of a business enterprise. 3

la{ksi esa ,slh fdUgha rhu fof/k;ksa dks Li"V dhft, ftUgsa tu&lEidZ fo'ks"kK ,d O;kolkf;d m|e

dh yksd Nfo cukus ds fy, yksder ij izHkko Mkyus gsrq iz;ksx djrs gSaA

11. Which principle of management aims at securing the loyalty and devotion of the
employees by giving them kind, fair and just treatment ? Explain the principle with a
suitable example. 4

izcU/k ds dkSuls fl)kUr dk mís';] n;k] fu"i{k ,oa mfpr O;ogkj djds deZpkfj;ksa ls J)k ,oa

fu"Bk izkIr djuk gS \ fl)kUr dks mfpr mnkgj.k lfgr Li"V dhft,A

12. “Authority can be delegated but responsibility cannot.” Explain the statement, in brief. 4

^^vf/kdkj lkSaik tk ldrk gS] ijUrq mÙkjnkf;Ro ughaA** bl dFku dks la{ksi esa Li"V dhft,A



3

13. Which method of wage payment — Time-rate or Piece-rate — would you adopt under
each of the following situations ? Give reasons in support of your answer.                          4

(i) Where the output of learners cannot be expected to reach the minimum standard,

(ii) Where there is clear relationship between efforts and output,

(iii) Where units of output cannot be measured, and

(iv) Where quality is less important than quantity

fuEufyf[kr fLFkfr;ksa esa vki ikfjJfed Hkqxrku dh dkSulh fof/k — le;kuqlkj vFkok dk;kZuqlkj

— viuk,¡xs \ vius mÙkj ds leFkZu esa dkj.k nhft,A

(i) tgk¡ lh[kus okyksa ds mRikn dh U;wure ekud rd igq¡pus dh vk'kk u gks]

(ii) tgk¡ iz;Ruksa rFkk mRiknu esa Li"V lEcU/k gks]

(iii) tgk¡ mRiknu dh bdkb;k¡ ekih u tk ldrh gksa] ,oa

(iv) tgk¡ mRikn dk xq.k mldh ek=kk ls vis{kkÑr de egÙoiw.kZ gksA

14. You are a finance expert. One of your friends comes to you and tells you that the capital
market and the money market are one and the same, whereas you differ with him. How
would you convince him ? Give any four reasons. 4

vki ,d foÙk fo'ks"kK gSaA vkidk ,d fe=k vkids ikl vkrk gS rFkk vkidks crkrk gS fd iw¡th

ckt+kj ,oa eqnzk ckt+kj ,d gh gSa] tcfd vki mlls fHké fopkj j[krs gSaA vki mls dSls fo'okl

fnyk,¡xs \ dksbZ pkj dkj.k nhft,A

15. State any two developmental functions and any two regulatory functions of the Securities

and Exchange Board of India (SEBI). 4

Hkkjrh; izfrHkwfr ,oa fofue; cksMZ ds dksbZ nks fodklkRed rFkk dksbZ nks fu;eu lEcfU/kr dk;Z

crkb,A

16. “Administration comes first, management follows it.” Explain the view. 5

^^iz'kklu igys vkrk gS] izcU/k bldk vuqxeu djrk gSA** bl n`f"Vdks.k dks Li"V dhft,A

17. Explain, in brief, any five benefits of understanding environment in shaping the future

of business. 5

O;olk; ds Hkfo"; dks cukus esa okrkoj.k dh le> ds fdUgha ik¡p ykHkksa dks la{ksi esa Li"V dhft,A

18. Explain briefly any five points which highlight the importance of controlling. 5

,sls dksbZ ik¡p fcUnqvksa dks la{ksi esa Li"V dhft, tks fu;a=k.k ds egÙo dks n'kkZrs gSaA
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19. “Over-capitalisation is a curse to the shareholders.” Do you agree with the statement ?

Give reasons. 5

^^vfr&iw¡thdj.k va'k/kkfj;ksa ds fy, vfHk'kki gSA** D;k vki bl dFku ls lger gSa \ dkj.k

nhft,A

20. Explain,   in   brief,   any   five   factors   that   should  be  taken  into  consideration   while
determining capital structure of a business enterprise. 5

,sls fdUgha ik¡p ?kVdksa dks la{ksi esa Li"V dhft, ftUgsa fdlh O;kolkf;d m|e dh iw¡th lajpuk dk

fu/kkZj.k djrs le; /;ku esa j[kuk pkfg,A

21. Explain briefly any six steps in the formulation of a plan. 6

OR

Explain, in brief, the terms ‘policy’ and ‘procedure’ as types of plans and give any four
points of distinction between them.

;kstuk cukus esa fufgr fdUgha N% pj.kksa dks la{ksi esa Li"V dhft,A

vFkokvFkokvFkokvFkokvFkok

;kstukvksa ds izdkj ds :i esa ^uhfr* ,oa ^fof/k* 'kCnksa ds vfHkizk; dks la{ksi esa Li"V dhft, rFkk

muds vUrj ds dksbZ pkj fcUnq nhft,A

22. What is meant by ‘organising’ ? Explain, in brief, the steps involved in the process of

organising.                                                                                                                        6

OR
Explain the term ‘decentralisation’, in brief, and distinguish between ‘decentralisation’
and ‘delegation’ of authority on the basis of (i) scope, (ii) significance, (iii) freedom of
action, and (iv) essentiality.

^laxBu* dk D;k vFkZ gS \ laxBu dh izfØ;k esa fufgr pj.kksa dks la{ksi esa Li"V dhft,A

vFkokvFkokvFkokvFkokvFkok

^fodsUnzhdj.k* 'kCn dks la{ksi esa Li"V dhft, rFkk izkf/kdkj ^fodsUnzhdj.k* ,oa ^izR;k;kstu* esa

(i) {ks=k] (ii) egÙo] (iii) fØ;k dh LorU=krk] rFkk (iv) vfuok;Zrk ds vk/kkj ij vUrHksZn

dhft,A

23. Explain, in brief, any six steps in the staffing process. 6

OR

Explain briefly any six reasons as to why the training of employees is needed.

fu;qfädj.k izfØ;k esa fufgr fdUgha N% pj.kksa dks la{ksi esa Li"V dhft,A

vFkokvFkokvFkokvFkokvFkok

deZpkfj;ksa dk izf'k{k.k D;ksa vko';d gS \ fdUgha N% dkj.kksa dks la{ksi esa Li"V dhft,A
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24. “Advertising confuses rather than helps” and “Some advertisements are in bad taste”. Do
you agree ? Give reasons.                                                                                                  6

OR

Explain briefly any  six factors  that should be taken into consideration while taking
decisions on a particular medium of advertisement.

^^foKkiu HkzkfUr mRié djrk gS u fd lgk;rk djrk gS** rFkk ^^dqN foKkiu #fpdj ugha gksrs gSa**A

D;k vki lger gSa \ dkj.k crkb,A

vFkokvFkokvFkokvFkokvFkok

,sls fdUgha N% ?kVdksa dks la{ksi esa Li"V dhft, tks foKkiu ds ,d fof'k"V ek/;e ij fu.kZ;

ysrs le; /;ku esa j[kus pkfg,A

25. Explain the following rights of consumers :

(i) The Right to basic needs,

(ii) The Right to safety, and

(iii) The Right to redressal of grievances

OR

Explain any four responsibilities of a consumer.

miHkksäkvksa ds fuEufyf[kr vf/kdkjksa dks Li"V dhft, %

(i) ekSfyd vko';drkvksa dk vf/kdkj]

(ii) lqj{kk dk vf/kdkj] rFkk

(iii) f'kdk;r ds fuokj.k dk vf/kdkjA

vFkokvFkokvFkokvFkokvFkok

miHkksäk ds fdUgha pkj nkf;Roksa dks Li"V dhft,A


