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General Instructions :

(1) Answers to questions carryiriy3 marks should not exce&®-40 words.
(2)  Answers to questions carryidg5 marks should not exced&®-80 words.
(3) Answers to questions carryirfigmarks should not excedd0 words.

(4  Attempt all parts of a question together.
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1. What is meant by the product concept of marketing ? 2
fIqurT 1 IS STTEROT F FT ST & 7

2. How does marketing help a firm to build goodwill in the market ? 2
faqoe, IR # et =raE™ @ @nfd a9 | fRE YR Serar wYdr § 2

3. What is meant by ‘'economic environment' of business ? 2

A H el aTareRer ¥ T Y € ?

4. Enumerate anvo points of importance of directing as a function of management. 2
9T & HE % €9 H MEIH & Ao & fohel & [Segatl &l 0ET it |

5. State anywo functions of middle-level management. 2

AT Y & bl of Hhid IdEy |

6. State anyhree features of personal selling. 3

FTRTTT [BRT 0 s M [a9uars Jarsd |

7. "All managers are leaders, but all leaders are not managers.” Do you agree with this
statement ? Give artiiree reasons in support of your answer. 3
AT gaeEe AT B &, 9% A AT g el Bl |7 T T 9 %A § WeAd © 2
I & g | P A BReT ST |

8. Enumerate anthree market related factors that should be kept in view while taking
decision on the choice of channels of distribution of any product. 3
ol IUTE & TeRoT HIeg| T JAT hid F9Y 5 I el Jeehi i & § W1 =1iey
I & el @M @ IO I |



9.

10.

11.

How does motivation improve the efficiency of workers in an organisation ? Give any
three points 3

forell |Te § AR Afient &l FRIEGIAAAT - FT THR GEURAT © ? &5 A fag ST |

An organisation follow the principles of management. What are the positive effects of
each of the following principles of management on the organisation ?

() Unity of direction,
() Esprit de crops, and

(i) Subordination of individual interests to general interests. 3
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Distinguish between Capital market and Money market on the basis of
() Liquidity,

() Expected return,

(i) Duration, and

(v) Instruments traded. 4
() e,

(i)  srafard @,

(i) rafer, od

(v) w3 R S ATt g9,
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13.

14.

15.

16.

"Securities and Exchange .Board of India (SEBI) is the watchdog of the securities

market." Do you agree ? Giveur reasons in support of your answer.

et wfergfar e fafee @ (&) gfayfa R @ Rawed & 17 /o geda € ¢ o I
% 9 § 9R HROT T |

Define the term 'Functional Structure' of an organisation and enumerdteemy
merits of this form of organizational structure.

I TUET HIOTT |

4

You are the representative of workers in a factory and want to impress upon the
management the need for introducing time-rate system in place of existing piece-rate

system of wage payment. Whadur reasons would you like to give to the
management to justify your viewpoint ? Explain, in brief.

3 forelt E § =it & gfafiT € 99 ST et W g8 T9E S[aA1 Ired € {6 adq
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Describe, in brief, Taylor's principles of
() Science, not the rule of thumb, and

@y Harmony, not discord.

R & R
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Explain anyfive factors that affect the requirement of fixed capital of an enterprise.
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5



17.  You are a newly appointed finance advisor in a company and found that the company
is over-capitalised. The management does not agree with your findings. Convince the

management by giviniive reasons in support of your viewpoint. 5

ST foRdT et # g Fga o ddeer € e o 9 o we Sfadsied § | ga
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18.  Explain any five major changes initiated by the Government of India since 1991 to
modernise India's Industrial system. 5

Tg fpeel ufg qer qRacHl B 9AT § G S WRG SR | ARG SiENE gemd &
STgfHEIRTT 2 1991 § @F] fhw )

19. "Controlling helps in achieving objectives of the organisation and improving
employees' morale." Explain this statement, in brief. 5

“FT=ToT, HIST % TE9AT T WIS T HHARAT BT HGd S § Heddr Hidl & 7 39 haT

T GET H ZTAT it |
20. "Management is regarded as fully-developed profession.” Do you agree ? Give
reasons. 5

“gaeer ot w0 9 fIRRaa Uem FHE AT & )7 T ST FEHd & ? BT g |

21. Why is the employees' training necessary in an organisation ? Explain in brgx any
reasons. 6

OR
Explain, in brief, anysix steps involved in the selection procedure of employees.
TRt |e & eIl 1 giTeer i SasAE & 2 el 8 BRUN &1 gag H o Hifery |
Soar
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22.

23.

24.

Explain the various factors which should be considered before taking decision on the
choice of a particular medium of advertising for a product. 6

OR

You are the marketing manager of a company manufacturing toy car. Which media
would you choose for advertising your product ? Explain in brieffigsayeasons in
support of your answer.
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Explain, in brief, anyix remedies available to consumers under the Consumer

Protection Act, 1986. 6
OR

Explain, in brief, anyfour rights of consumers as provided under the Consumer

Protection Act, 1986.
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Distinguish between formal and informal organisations on the basis of 6

() formation,

(i) purpose,

(i) structure,

(v) behaviour of memebers,

(v) stability, and

(vi) adherence to rules. 6
OR

"Authority can be delegated but accountability cannot." Explain the statement.
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Explain, in brief, angix features of planning.
OR

Defining 'organisational objectives' is the first step in the process of planning.
Explain, in brief, the other steps of this process.

e 1 fheel 8 [aQuarsti & gaT ¥ =amar s |
ST

HITSTHE TELA T TR BT (AT YhaT &7 TH =107 € | 39 Ykl & 3T 00 &l
a9 § =T ST |




